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YEARS

OF PASSION FRUIT
LIQUEUR LEADERSHIP

—— THE ORIGINAL. THE ICON. THE PASSION.

For 40 years, Passoa has led the passion fruit liqueur category.
From pioneering the segment in the 1980s to becoming the
world’s best-selling passion fruit liqueur, Passoa has inspired
generations of bartenders and consumers with its unmistakable
tropical flavor and versatility.

THE BEST SELLING PASSION FRUIT LIQUEUR IN THE WORLD." =
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PASSOA

THE PASSION DRINK

WITH NATURAL

LIQUEUR
e750mL  20%ALC/NVOL.

CREATED WORLD’S ICONIC & INSPIRED
THE CATEGORY :  BEST-SELLING : RECOGNIZED : COCKTAIL CULTURE
Introduced passion The #1 passion i Enjoyedinmore i  From the Porn Star Martini
fruit liqueur to the : fruit liqueur than 100 ¢ totoday’s tropical cocktail
global cocktail world. : worldwide.* ’ countries. : movement.

*IWSR 2024 - Passod is the best selling passion fruit liqueur in the world.



THE EVOLUTION OF AN
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Q Greater Shelf Impact
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PASSOA’S NEW LOOK
IS MAKING HEADLINES

TRADE MEDIA AMPLIFIES PASSOA’S NEW BOTTLE LAUNCH AS
TROPICAL COCKTAILS CONTINUE TO SURGE.

PASSOA UNVEILS NEW BOTTLE DESIGN AS
TROPICAL COCKTAIL CULTURE CONTINUES TO SURGE

SHARE THIS ARTICLE

000000

NEW YORK, May 27, 2026 /PRNewswire/ -- Passodl Passion Fruit Liqueur is
bringing new energy to bars, restaurants, and retail shelves across the United
States with the launch of a redesigned bottle and its new “Taste the Sunset”
summer campaign, Beginning June 2026, the world's best-selling passion fruit
liqueur will roll out a striking matte black bottle featuring a signature transparent
window that reveals Passod's vivid orange liquid—a design created to
strengthen shelf and back-bar visibility while reinforcing the brand's bold
tropical identity.

NEWS PROVIDED BY
Lucas Bols -
May 27, 2026, 10:00 ET

The launch marks a major milestone for Passod as the brand celebrates its

40th anniversary and rising demand for tropical, visually engaging cocktails.

As classics like Margaritas, Martinis, Mojitos, Daiquiris, and Spritzes continue

to evolve with tropical flavors and eye-catching presentation, Passoa delivers
bold passion fruit flavor, unmistakable color, and mixable appeal that resonates
with Millenniais and Gen Z consumers seeking memorable cocktail experiences.

Passoa Passion Fruit Liqueur
Celebrates 40 Years with Bold New Packaging Launch

Read full article =»

FEATURED COVERAGE

SHANKEN
NEWS Daily gursmbs%

BEVERAGE INDUSTRY NEWS GLOBAL DRINKS TRADE NEWS

+SPIRITS
DRINKS - ROSINESS

NEWS AND ANALYSIS GLOBAL SPIRITS NEWS
FOR THE GLOBAL DRINKS INDUSTRY AND INSIGHTS

WHY IT MATTERS

Reinforces Passoa’s 40 years of passion fruit leadership

Supports the “New Bottle. Same Iconic Taste.” relaunch

Aligns the brand with growing tropical cocktail trends

Generates awareness among key trade buyers
and bartenders

Provides third-party validation ahead of H2
activation programs




1. IWSR Liqueers Review 2024 2. Datassential FlavorTrak 2024 3. Talkwalker Social Trends 2024

fruit-forward flavors.
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CONSUMER INSIGHT

68% of consumers say they

‘actively seek out tropical

flavors in cocktails? for a
taste of escape and
everyday indulgence.

SOCIAL & SHAREABLE
Tropical cocktails are
2.4X more likely to be
shared on social media®
driving discovery and trial.

PERFECT FOR ANY OCCASION

From happy hour to
celebrations, tropical
cocktails elevate the
moment and the mood.

!, THE BOTTOM LINE

~ -

~ e~ Tropical cocktails deliver flavor, fun and a feeling
of escape—driving demand and repeat occasions.
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TASTE THE - /115

A national H2 2026 platform designed o make
Passod the flavor of socm/ occasions from
summer sunsels to holiday celebrations.

WHY TASTE THE SUNSET?

Passoa has always delivered a tropical escape in a glass.

In H2 2026, we're bringing that spirit to life through a fully
integrated campaign built around the moments consumers
love most—sunsets, celebrations, gatherings and SUMMER
memorable social occasions. GATHERINGS

THE IDEA

Every sunset marks the start of an occasion worth celebrating. &
Passoa transforms familiar cocktails into vibrant tropical
experiences, creating memorable moments from summer
rooftops and game days to holiday gatherings and

New Year's celebrations.

THE ROLE FOR PASSOA

+ Celebrate 40 Years of Passion Fruit Leadership
+ Support the New Bottle Launch

+ Drive Trial Through Simple Tropical Serves SCAN FOR
« Create a Distinctive Occasion Platform Across H2 SAVINGS &
+ Win Summer, Football Season, Holidays & New Year's COCKTAIL
» Generate Awareness, Engagement and Purchase DISCOVERY

CAMPAIGN PROMISE
Add, a Tropical Twist to
Martinis, Margaritas, Spritzes & More.

FOOTBALL HISPANIC ' | HOLIDAY
SEASON HERITAGE ~ CELEBRATIONS
MONTH .
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PASSOA
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e750ml  20% ALC/VOL
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PASSOA
THE PASSIDN DRINK

~WITH NATURAL
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The iconic passion fruit A tropical take on the Refreshing, bubbly and A tropical twist on the Fresh, bright and
cocktail. Bright, tropical and :  Margarita with vibrant i perfect for golden-hour i classic Mojito with i perfectly balanced
irresistibly smooth. i passion fruit flavor. i sipping. i passion fruit notes. i with tropical flavor.
INGREDIENTS i INGREDIENTS INGREDIENTS INGREDIENTS v INGREDIENTS
* 1 0z PASSOA : *10zPASSOA i * 10z PASSOA : * 10z PASSOA i+ 10z PASSOA
* 1.5 oz Vodka :  * 1.5 oz Tequila Blanco i * 30z Prosecco i 1.5 0z White Rum i * 1.5 oz White Rum
* 0.5 oz Vanilla Syrup i *0.75 oz Lime Juice i+ 2o0zSoda Water i+ 0.75 oz Lime Juice i+ 0.75 oz Lime Juice
* 0.5 oz Lime Juice ¢ 0.25 oz Agave Syrup : ¢« Mint Leaves :  +0.25 oz Simple Syrup
............................. B e e e i« Soda Water = T O s )
Shake and strain @ Shake and serve 4 Build over ice in T Mudd;r;\lnt butld i A Shake and strain @ )
into a coupe. ’ : overice orup. : awine glass. : ' % : into a coupe. ! J
Garinonn QA | || G ime. B e i top wihsod, S @ ot $8 OF PASSION FRU
passion fruit. : : : i £ passion fruit. . LEADERSHIP =

e ADD A TROPICAL TWIST TO THE CLASSICS e - o
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H2 2026 ACTIVATION PERIODS SE

A FULL CALENDAR OF OCCASIONS TO DRIVE TRIAL, FREQUENCY & SALES FROM SUM
HOLIDAY CELEBRATIONS

From summer gatherings to New Year’s Eve celebrations, Passoa inspires

tropical moments all season long. -
SUMMER | * FOOTBALL' |  HISPANIC HOLIDAY NEW YEAR'S ,
GATHERINGS | . SEASON - |  HERITAGE | CELEBRATIONS | CELEBRATIONS

I ) i.‘ ’»/ /“ ; 7
o o // :
e ' s : ) ol oo
o8 "f e e T paee s %
Rooftop cocktails, Game days, watch Celebrate culture, From Halloween Festive gatherings, v n—
beach days & parties & winning flavor & togetherness parties to Friendsgiving holiday toasts & e
longer nights. weekend cocktails. with tropical serves. & fall entertaining. seasonal cocktails. \ '
_ SEPTEMBER - OCTOBER ~ SEPT. 15 - OCT. 15 NOVEMBER - DECEMBER = DECEMBER 31
— ZJE Vs
. I > (™ ( > \
;\ " \ ~S :/;,
/- ' N =



DRIVING AWA RENESS TRIAL & DEMAND 7%

SUPPORTING THE PASSOA RELAUNCH ACROSS MEDIA & SOCIAL

. "~ S0Cl!  DIGITAL & SOCIAL ADVERTISING

REACHING MILLIONS OF CONSUMERS TARGETED CAMPAIGNS DRIVING
THROUGH MAJOR NETWORKS & AND AWARENESS, ENGAGEMENT & TRIAL
DIGITAL PLATFORMS '

IS PROMOTING FUN PASSO L
.. COCKTAILS FOR SUMMER HOSTING REACH & VISIBILITY
| B y - | ACROSS THE USA Reaching millions of consumers
yahoo' ?«.{”‘5 y \ 3 across social platforms, premium
AOI. 4 MlLLIONS\ ‘. — video, and display.
OF CONSUMER CONTENT
©CBS IMPRESSIONS y ) &~ ENGAGEMENT & INTERACTION
Fox B ACROSS TV, DIGITAL ‘ ) COCKTAIL \ i (4) Driving meaningful engagement
& SOCIAL CHANNELS " EDUCATION ! 'Fa UA] \ W ' with vibrant creative, influencer
Y2NBC ° : content & cocktail inspiration.

.\ |
l SOCIAL ' | - «mm (\1
. AMPLIFICATION mﬂlﬂmm

Ymsn

yahoo!life Aol. ®CBS

Passod PawonFruRD inks Are Passod Passion Fruit Cocktails Passod Passion Fruit Cocktadls
Perfect For Summer Entertaining For Summer Hosting

Bon Agpacs

Encouraging trial with cocktail
recipes, product education &
retail offers.

CONVERTING INTEREST TO ACTION

“PASSION STAR MANI — Turning engagement into in-store

S AS'SEENTON CALIFORNIAILIVESSS = visits, online purchases and
repeat occasions.




PRIORITY MARKETS

—— WHERE TASTE THE SUNSET WINS BIGGEST ——

k ; Rooftops, cocktail

1
\
\

‘ / = — /@ '/ » bars, media
( ‘3\4 ] [ CHICAGD ’,. e influence
% \/ LAS VEGAS | i ol Strong cocktail < /e
7 ¥ L0S ANGELES Resorts, nigttie, I g . outeand
- Lifestyle trends, high-volume | | k. summer patio \/** By
- - J rooftop culture it | | 0 SEaSN._ T
activation ‘Lffm‘rﬁ! p— = ORLANDO
- - @\ : 4,/ Theme parks, resorts,
. o . \@ : N7 | 1‘ v 7 vacation occasions
| 2 | \/ | | \
f PASSOA — SAN DIEGO | W L | NTLA Akt . LAM;TA -
| THE PASSICN BA0NK R p—— ! . . ) merging cocklal aterfront dining
Begch {gestyle\J Gmwmgdcocktalll Qi e ) and cockail culture
WITH NATURAL and outdoor SCENG AN UISGAe Y== =g gg_m, mﬂuenceracnwty \
occasions dining FORT LAUDERDALE
o Resorts, waterfront
5 HOUSTON venues, tourism
( Large Hispanic q
population and . MIAMI
margarita culture Tropical culture,

beach lifestyle,
strong Latin influence

——

FOCUS ACCOUNTS
WITHIN THESE MARKETS

7\7-‘,_,,’/1

ROOFTOPS

RESORTS
“S°FF & HOTELS

COCKTAIL
BARS

ﬂ MEXICAN
RESTAURANTS

-O WATERFRONT
2= VENUES

(S\é BRUNCH

CONCEPTS



PRIORITY CHANNELS . . 4, 3K

" CREATE THE ACCOUNTS EVERYONE WANTS To ViSIT. SRR ¥y
EETRETT },aaszwl |
L% : ‘ B e aci s

ﬁl Iii" 1 s. "ll‘ .

RESORTS & BEACH &

WATERFRONT

0 \ MEXN
) RESTAURMNTS
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HERD SERVE HERO SERVE HERO SERVE ' HERD SERVE HERO SERVE HERO SERVE ‘
Sunset Margarita Sunset Spritz Sunset Spritz Passion Fruit Martini Passion Fruit Martini

Sunset Mojito

@

\‘.ﬁ-!‘.) >

WHY THIS CHANNEL WINS FOR PASSOA
v Sunset occasions match brand

v Social media amplification

v Premium cocktail pricing

v High visibility trendsetter accounts

"
(- >} a

WHY THIS CHANNEL WINS FOR PASSOA

v Vacation mindset
v Consumers willing to experiment
v Strong spritz & tropical relevance
v' Multi-ouitlet opportunities

@.
< S :

"~ WHY THIS CHANNEL WINS FOR PASSOA

v Growing daytime cocktail consumption
v Passion Fruit Martini & Spritz relevance
v Predominantly female consumer skew
v High repeat visit potential

@ @ S

WHY THIS CHANNEL WINS FOR PASSOA
v Bartender advocacy
v Menu influence

v Credibility builder
v Innovation platform

WHY THIS CHANNEL WINS FOR PASSOA

v Natural tropical fit

v Seasonal volume driver
v Strong Mojito & Spritz occasions
v High traffic & impulse visits

WHY THIS CHANNEL WINS FOR PASSOA

v Margarita authority

v High cocktail attachment rates
v Strong fit with tropical flavors

v Large national chain opportunity




\
)

W) &

=

PASSION SUNSET
MARTINI MARGARITA

A
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TROPICAL TWIST TO

ADD / RGARITAS, SPRITZES & MORE

MARTINIS, MAR

CAMPAIGN OVERVIEW

Passoa Taste the Sunset™ encourages trial and
repeat purchase by inspiring consumers to
elevate their cocktails with a tropical twist.

Scan, save and sip more. AR 2iSSIoN FRUIT

BUILT TO DRIVE | % ;
l

TRIAL REPEAT PURCHASE INCREMENTAL SALES LIQUEUR
Encourages first-time Rewards consumers Increases cocktail ring enim 2% ALLAOL
Passoa drinkers with for ordering a : and check average

easy cocktail inspiration. second cocktail. with premium
: : cocktail occasions.

CAMPAIGN DATES TARGET AUDIENCE WHERE IT RUNS
July 1st - Dec 31st, 2025 Adults 21+ who enjoy cocktails @ On-premise: Bars, restaurants,
and trying new flavors. :

nightlife venues.

PASSOA

THE PASSION DRINK

0] SCANTOSAVE | SAVE | SAVE

ON YOUR NEXT
PASSOA COCKTAIL $ 3 $ 5

ety ON ONE ON TWO
. @ DIGITAL REBATE PROGRAM |  pAsSOA COCKTAIL | PASSOA COCKTAILS

J/

Must be 21+. Offer valid on one (1) or two (2) Passoa cocktails. Receipts must be dated during the promotion period.
Limit one rebate submission per person. See website for full terms and conditions. Please enjoy responsibly.



SUNGLASSES ~ TOTE PINS - \ A P
BAGS BANDANAS & > el

TABLE TENTS

( )
ENHANCE THE EXPERIENCE St g / .
— ¥ % W [
s 1 ]
¢ — _ @ J mssoi |
TH /1388 (e 4 o -~ =
R 1008 ) PASSOM
A-STAND BAR ACCESSORIES
CUSHIONS CHALKBOARDS CHALKBOARD BEACH BLANKETS JUGS « SHAKERS « JIGGERS « STIRRERS PINS SET OF 5 SUNSET SUNGLASSES BUCKET / BOB HAT WINTER HAT g
Fod

O
e
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LETE ACTIVATION PLATFORM ' @ e | PASSOA

THE PASSION DRINK

MORE | <& MORE
TRAFFIC ‘ @ TRIAL ’




DRIVE VISIBILITY. DRIVE DISPLAYS.

REBATE OFFER
JULY 1ST-DEC 31°T

BOTTLE
NECKER

SCAN FOR

$9 OFF

AND
COCKTAIL

SCAN FOR
$5 OFF
AND
COCKTAIL
DISCOVERY

COUNTER CARD

DISCOVERY

NEW BOTTLE.

SAME ICONIC TASTE.

NEW BOTTLE.

SAME ICONIC TASTE.

3 SCAN FOR
$5 OFF
AND
COCKTAIL
— _ DISCOVERY

IIIIIIIIIIIIIII

 MTHMATURAL

SCAN FOR

LIQUEUR

€ 750 mL 20% ALC./VOL.

SHELF TALKER CASE CARD/TUCKER PULL UP BANNER DEMO CARDS

EVERYTHING NEEDED T0 BRING 7ASTE THE SUNSET T0 LIFE AT RETAIL.




OFF PREMISE
NON-REBATE POS

TASTE -

TASTE
THE SUNSET

TASTE
THE SU _ NEW BOTTLE.

SAME ICONIC TASTE.

NEW BOTTLE.

SAME ICONIC TASTE.
5 =)

points

PASSOA ' NEW BOTTLE.

N SAME ICONIC TASTE.
[/

PASSOA

WITH NATURAL

s -
usiast % 2




DRIVETRIAL. =
DRIVE SALES. “'f‘ s

- TASTE THE SUNSET IN-MARKET —=——

BOLD NEW LOOK | EASYTO DISCOVER | BUILT TO ENGAGE BUILT TO SELL

Stops shoppers Simple messaging Samples and offers Displays that - 5 : : :
in their tracks  drives curiosity drive trial " comverttosales | ' o THE SUNSET 'y,

~— FEATURED SERVES

PASSOA : ltll

S

PASSOR

PASS0A.COM

PASS0A.COM

—

CDMSSONRUT  SUNSET SUNSET SUNSET et
_ MARTIN  MARGARITA  SPRTZ  MOJITO ASSOA




TASTE THE SUNSET - H2 2026
TIMELINE & NEXT STEPS

* POS REQUESTS TO MKTG
 BYJUN 19

* POS SHIPPED TO DISTRIBUTORS
 BYJUN 30™ —_—

* IN MARKET EXECUTION il
e JUL 15"-DEC 31°7

-

JuLy AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

] S
% @ & g = Zh

ema mnsmL
Summer Football Season Hispanic Heritage Month |  Fall Entertaining Holiday Celebrations New Year's Eve ‘




PAS DA X Tﬁi A
N PARTIDA
PURE AGAVE. TROPICAL PASSION. §

Partida’s pure agave character meets Passod’s exotic passion fruit flavor
to create a vibrant collection of modern tequila cocktails.

W TWO EXCEPTIONAL INGREDIENTS ONE UNFORGETTABLE SUNSET. a\h'@

GOLDEN HOUR = PASSION AGAVE
PALOMA

J ReCIPE \ Nt W RECIPE SEeRE . ) | -

U 1.5 OZ PARTIDA REPOSADO 1.5 OZ PARTIDA BLANCO ' 1 0Z PARTIDA BLANCO
T E u I I. A 10Z PASSOA 1 0Z PASSOA 10Z PASSOA

0.75 OZ LIME JUICE 2 OZ GRAPEFRUIT JUICE 3 OZ SPARKLING WINE
P A R I I n A } 0.25 OZ AGAVE NECTAR “ SPLASH SODA SPLASH SODA

— 100% AGAVE — ‘ ‘ Bright citrus and tropical | At .
‘ The classic Margarita %) _ passion combine ina ' T j 11 A spa *'F tropical cocktail
rli'E({‘Ing | mu% 'LSPLTA 5 / elejratad with rich passion il ? ' refreshing sunset-ready | o= 9 " /14 4 that bridges the worlds of
& PR0T ,‘5.: . fruitand smootiVagave AN N Piloma: ST Yt tequila and aperitivo. 4
: character. /

W GARNISH e V2 GARNISH W GARNISH
LIME WHEEL A y | GRAPEFRUIT WHEEL ‘ ORANGE WHEEL
PASSION FRUIT HALF '\ \ | f PASSION FRUIT HALF

» o

N Y A
F s o 6 $ }
/ﬁ o (;o 7\

o - ,@;(ﬁ/ {

=) BEAR S <
== ey

PURE AGAVE 7 SUNSET CELEBRATIONS

100% Blue Weber Agave d d . )
Esta:e Bottled T Natural Passion Fruit Flavor Margaritas « Palomas + Spritzes
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THE PASSION DRINK LM o N c ELLO
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Passoad’s tropical passion erIlt and Pallini’s authentlc Amalfl Iemon

create the ultimate summer flavor pairing.
TWO ICONIC BRANDS. ONE EXCEPTIONAL COCKTAIL COLLECTION.

S

T Bright citrus. Exotic tropical fruit. Endless summer moments.

AMALF! SUNSET -~ " CAPRI PASSION

»
A Cre—— g 11

2D,
%
1875 4%

ofe l.'d’x

ALLIN| T | o

RECIPE
10Z PASSOA / R ka9 1T 10Z PASSOA 10Z PASSOA
ATA SPECIAUT 1 OZ PALLINI LIMONCELLO L{ ¥ 1 1 OZ PALLINI LIMONCELLO 1 OZ PALLINI LIMONCELLO
— THE PASSION DAINK LIMONCELLO 3 0Z PROSECCO PALLINI 1.5 OZ VODKA 1Oz ORANCEACE
) 10Z SODA WATER | | 0.5 0Z LEMON JUICE 0.5 OZ LIME JUICE
WITH KATURAL £ Chipinale Lipsore LIMONCELLO ] SPLASH SODA
PASSION FRUIT ol Zimone create seemnde § GARNISH i ‘ f &3 GARNISH
' " wn anlion veetle flameibore e LEMON WHEEL ' i LEMON TWIST & S:i:LTHEE
) con  imané ok Awafl r - PASSION FRUIT HALF 'W & ' o :uon WHEELL
7 / \{f}"v Bl’lght Amalfi lemon e v ‘;‘5 A vibrant fusion of citrus il 3
LIQUEUR meets tropical passion — and tropical fruit with Fresh citrus layered with & ¢

passion fruit for the

fruit in a refreshing e .
pe achside -- cKia

a smooth premium finish.

ITALIAN SUNSHINE ENDLESS SUMMER

Authentic Amalfi Lemon Natural Passion Fruit Flavor Spritzes » Martinis « Celebrations
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PASSOA C(’@?D

THE PASSION DRINK OCONUT

— NATURAL FLAVOR -

CRAFTEO
n

NATURAL

=\ TROPICAL PASSION. COCONUT PARAD

_M%n tt»\\n_a
g: ;

Passod’s exotic passion fruit and Bols Coconut’s creamy tropical flavor
create the ultimate island-inspired cocktail collection.

78 - TWO ICONIC FLAVORS. ONE TROPICAL ESCAPE.

= quNsET . = /SLAND
= C0CONT = -

»

PASSION
MARTINI -

- % RECIPE 8 RECIPE -
- 10Z PASSOA e | 10Z PASSOA
AT 10Z BOLS COCONUT A 10Z BOLS COCONUT
o 4
\

78 RECIPE
1 OZ PASSOA

1 0Z BOLS COCONUT
2 OZ PINEAPPLE JUICE
1 OZ ORANGE JUICE
SPLASH SODA

=" " 3 OZ PROSECCO 1.5 OZ VODKA

SPLASH SODA PASSOA 0.5 OZ LIME JUICE

- WITH NATURAL : "L TNEPASSONDINK

5= PASSION FRUIT & W 7 GARNISH 7 " carnisH A GARNISH
A . [ e PASSION FRUIT HALF / | PASSION FRUIT HA
- . ’ R -. i PINEAPPLE LEAF
S ORANGE WHEEL
! Liah i N Creamy coconut meets
: : b ight, sp. -ar 'ng = exotic passion fruitin a Bright tropical fruit layered
LIGUEUR and tl’Opl?&'. modern tropical martini. with smooth coconut flavor
T00ML  17% ALC/VO! A sunset in a glass.

for the ultimate beachside

l/,‘f COCONUT PARADISE

Smooth Tropical Coconut Exotic Passion Fruit Flavor “73\" Beach Days « Sunsets - Celebrations



LINKS & RESOURCES

PRODUCT SHEETS
e 750 &1LT:
e 5HOML:

MEDIA & PR
* NEWBOTTLE PRESS RELEASE:

* PAUL ZAHN TV CAMPAIGN RECAP:

OFF PREMISE
e SELL SHEET: o MITHNATURAL
« POSORDERS: ' .

ON PREMISE
e SELL SHEET:
* POS CATALOG:



https://trade.lucasbols.com/wp-content/uploads/2025/08/Passoa-Product-Sheet-2025.pdf
https://trade.lucasbols.com/wp-content/uploads/2025/08/Passoa-50ML-Sell-Sheet-2025-1.pdf
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
https://www.bevnet.com/pr/2026/06/01/passo%C3%A3-unveils-new-bottle-design-as-tropical-cocktail-culture-continues-to-surge
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