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Overview

Colangelo & Partners planned and executed a press trip with the Lucas Bols team that occurred from 
April 8th - 12th. C&P invited a group of targeted media within the trade and lifestyle spaces and was able 
to secure the following.

○ Wayne Curtis, Freelance (Imbibe, PUNCH) - U.S.
○ Rich Manning, Freelance (VinePair, Food & Wine) - U.S.
○ Kate Dingwall, Freelance (Liquor.com, Wine Enthusiast, Food & Wine) - U.S.
○ Christopher Friedmann, Freelance (Men’s Journal)/Spirited - U.S.
○ Jake Emen, Freelance (Robb Report, Esquire) - U.S. 
○ Eleanor Yates, Drinks International - UK
○ Rupert Hohwieler, The Spirits Business - UK

● During the press trip, the journalists had the opportunity visit the Lucas Bols distillery, participate in 
a Bols Cocktail Academy class, tour the Bols Cocktail Experience to unveil the launch of the Bols 
Blue 1575 and more

● At the conclusion of the press trip, C&P will be following up with the journalists that attended for 
story opportunities for Lucas Bols and the Bols Blue 1575 launch



Media Highlights 

 

Date: 9/30/2025

UVM: 6,537,845

Link

Date: 11/25/2025

UVM: 655,219

Link

Date: 6/25/2025

UVM: 78,108,059

Link

https://www.mensjournal.com/drink/blue-curacao-bols-blue-1575
https://vinepair.com/articles/new-bols-blue-liqueur-actually-good/
https://www.forbes.com/sites/katedingwall/2025/06/25/how-does-a-450-year-old-alcohol-brand-relaunch-its-signature-product/


Media Highlights Continued  

 

Date: 4/28/2025

UVM: 208,554

Link

Date: 9/24/2025

UVM: 569,961

Link

Date: 2/22/2026

UVM: 9,147,567

Link

https://www.thespiritsbusiness.com/2025/04/lucas-bols-prepares-for-new-premium-era/
https://www.wineenthusiast.com/culture/wine-spirits-tariff-timeline/?srsltid=AfmBOooLooX8VNqUE0T2Iu00fzLg9FSwq3d0Tv7qpIPQcTW8gTdSEY1q
https://www.foodandwine.com/bols-cocktail-experience-11910686


Media Highlights Continued

 

May 2025 Issue
Circulation: 12,571

Date: December 2025 Issue
Circulation: 50,000

Date: 6/17/2025

UVM: 208,554

Link

https://www.thespiritsbusiness.com/2025/06/top-10-spirits-launches-in-may-2/


Media Highlights Continued

 

Date: 9/2/2025
UVM: 208,554
Link

Date: 4/23/2025
UVM: 5,000
Link

Date: Winter 2026 Issue

Circulation: 20,000

https://www.thespiritsbusiness.com/2025/09/outgoing-lucas-bols-ceo-looks-back-on-20-years/
https://substack.com/home/post/p-161963845?utm_campaign=post&utm_medium=web


Media Highlights Continued

 

Date: 4/17/2025

UVM: 5,000

Link

https://www.spiriteddrinks.com/bols-blue-1575-blue-curacao/


Lucas Bols Press Trip: Social Content



Lucas Bols Press Trip: Social Content Continued 



Lucas Bols Press Trip: Social Content Continued 



Media Press Trip Feedback

“Obviously, I can't comment on day three's activities, but the canal trip was great and it was fun to hang out at Bols and 
make our own cocktails. The one thing I would suggest regarding future trips is to incorporate a visit to a couple of bars 
that feature Bols prominently in their program. Since so many people use genever in cocktails exclusively, it may be fun to 
see how the city's bartenders use it to make killer drinks.” - Rich Manning, Freelance (Food & Wine, VinePair)

“My highlights would be the bols experience, the cocktail academy, and the connection with Amsterdam. -I think that's a 
really great storyline. I loved the special Amsterdam moments, from the Bols Blue opening to the dinner in the historic 
space. Those really shone through and amplified the Bols story.” - Kate Dingwall, Freelance (Forbes, Liquor.com, Wine 
Enthusiast, Food & Wine)

“The trip was fun and helpful -- well set up. Single destination trips are often filled with padding, but I felt like we had 
enough to go here with the experience and the distillery etc. It was great to spend plenty of time with Monique, Sandy and 
Huub. The meals were great, the hotel was fine. Thanks again for inviting me, and I'll be in touch with any questions moving 
forward.” - Wayne Curtis, Freelance (Imbibe, PUNCH) & Columnist (Garden & Gun)

“Thanks again for the invite and for hosting. I think overall the trip went well -- I was a bit surprised at the focus on Tequila 
Partida, and also that there weren't more activities with the bar scene in Amsterdam. I would have thought we'd have a few 
planned stops to see how bars around town were using Bols Blue and other products, that type of thing. But I do think I 
learned quite a bit and it was good to see the brand home, participate in the academy and visit the revamped experience, 
and all the rest.” - Jake Emen, Freelance (Robb Report, Esquire)



Thank you!


